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hm‘?liﬂ Bnd. talks abowt the power of cash, he isn't being trite. Rock,
43 hlllll _ __Ii.lml:s. relationship with cash: The company he founded
in 1996, ATM h:n. twork Inc., supports more than 4,600 ATMs and is
- one of the largest, providers of nonbank ATM machine in the country.
So when he says, 1Cash is king.” l.]l.i. note, “When people have more
money, 1}1:'}' spend more money,” savs Rock. That means an on-site
ATM is a mﬁum}' 10 inerease sales, reduce costs and boost profits, “If you send a cus-
tomier across the street (o use an ATM. you may be letting that sabe walk out the door”

Giving customers a convenient way 1o buy more just makes sense, but there are at least four
other witys an ATM meachine can impeove profits, siys Rock, Retadlers in his network share user
transaction fees. reduce or avoid credit card costs, eliminate bad check bosses, and are even
beginning 10 sl advertising space on their ATM screens, By offering on-screen advertising,
Minnetonka, Minnesota-based ATM Network, which projects sales of $25 million this year, hopes
o transform the indoor advertising industryand add another revense stream for retailers, “We
tell merchants to sell cach advertizement for S100 per month,” Rock “1f you sell just two
ads, you can pay for the ATM lease without ever making a transaction,
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A company built on service.

In 1996, ATM Network was founded on a simple proposition:

We succeed by making it easy for our customers to make money.

That’s why we don’t hit you with big upfront costs or hidden charges.

It’s why we give you a free package of technical and marketing help

and the best long-term service support in the industry.

Nationwide coverage

With locations in all 50 states and a
network of qualified reps, we provide
top-notch service for your ATM.

Expert advice

We’re on the cutting edge of our industry.

We’ll install the right ATM for your needs
and help you get the most out of it.

Marketing help

ATM Network includes an extensive
marketing package with all of our ATMs,
along with advice on how to use features
such as couponing.

Built on
service.
Network

Ongoing support

Anyone can sell ATMs; it’s what happens
after the sale that matters most. We offer
24/7 tech support, online guides, onsite
repairs and more. We’ll keep your ATM
profitable and trouble-free.

Stability and ethics

We’re the preferred ATM supplier to
Sam’s Club and endorsed by industry
groups like the Bowling Proprietors
Association of America and the
Minnesota Grocers Association. We’re
listed on Dunn & Bradstreet and belong
to the Better Business Bureau.

ATM Network Inc.
10749 Bren Road E.
Minnetonka, MN 55343
1-800-929-0228
www.atmnetwork.net




